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June 14 - 15 Fieldays Wellington, New Zealand
Fieldays is New Zealand's leading agriculture, floriculture and horticulture trade event. The exhibition hosts
more than 900 exhibitors and is attended by over 110,000 visitors. Exhibitors participating in Fieldays gener-
ate aproximately $65 million in sales from the event.

June 17 - 20 Athens 2004 Tourism and Infrastructure Athens, Greece
In view of the Athens 2004 Olympic Games and the tourism infrastructure opportunities that exist in the
Greek market, U.S. Department of Commerce will organize the “Athens 2004 Tourism Infrastructure and
Development” Conference. This event will introduce and network participating U.S. companies and industry
association representatives with Greek business and government decision makers. A heavy emphasis will be
placed on meetings with key Athens 2004 Olympic games committee members.

June 17 - 20 Secretarial Business Development Mission Mexico City and Monterrey, Mexico
Secretary of Commerce Donald Evans will lead a senior-level business development mission to Mexico City
and Monterrey. The focus of the mission is to help U.S. companies explore business opportunities in Mexico.
This delegation will include approximately 15 U.S.-based senior executives of firms of all size.  

June 24 - July 2 SIIA and USITO Trade Mission to China Beijing and Shanghai, China
SIIA – the Software & Information Industry Association – is organizing a trade mission to Beijing and
Shanghai, in cooperation with the U.S. Information Technology Office in Beijing. Mission members will meet
with major Chinese software organizations, visit the China Software Industry Association’s International Soft
China 2002, and hold individual business meetings.

July 10 - 12 PAACE Automechanika Exhibition Mexico City, Mexico
PAACE Automechanika is the largest and most important automotive trade event in Latin America. Mexico bought
over $12 billion U.S. automotive parts in 2000, a 35 percent increase over 1999. Commerce Department auto-
motive industry specialists will focus on identifying business opportunity leads for U.S. companies

July 31- August 2 Analitica Latin America 2002 Sao Paulo, Brazil
The American Products Literature Center at Analitica Latin America offers smaller firms an opportunity to
have their literature showcased at Brazil’s largest trade show for analytical instruments and laboratory equip-
ment.  Commerce staff provide each company with sales leads of foreign buyers. 

August 3 - 6 ISPO Summer 2002 Munich, Germany
Each year at the ISPO Summer in Munich, the sports equipment and fashion industry sets the tone for the
following summer season in sports articles and sports fashion.  Exhibitors from over 40 countries present
their range of products, focusing on both summer and non-seasonal sports.

August 25 - 31 Aerospace Trade Mission Hanoi and Ho Chi Minh City, Vietnam
The Office of Aerospace will lead a trade delegation to Vietnam to explore substantial market opportunities
for U.S. aerospace companies.  This mission will include representatives from a variety of U.S. firms interested
in gaining a foothold in the fast-growing Vietnamese aerospace market. 

August 26 - 29 Comdex Korea Seoul, Korea
Comdex Korea is one of the largest IT and telecommunication exhibition in Korea. U.S. IT and telecommuni-
cation companies will find this event the most valuable chance to expand their market exposure in Korean
market. Revenue from the information and communications industry in Korea, which was recorded around 90
trillion won ($70 billion) is expected to increase to 135 trillion won ($104 billion) by 2002. Number of
internet users is expected to increase to 10 million by 2002 and more than 75percent of businesses will be
taking advantage of e-commerce.

September 1 - 3 Lyon Mode City Lyon, France
Lyon Mode City is the top lingerie and swimwear trade show in the world, and brings together over 800
exhibitors from some 27 different countries. For several years, the show has confirmed its international repu-
tation by attracting lingerie and swimwear trade professionals. The last show in 2000 attracted more than
18,000 visitors.
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Janet Coulthart
Tel: (644) 462-6002
Email: Janet.Coulthart@mail.doc.gov

Irene Ralli
Tel: (30 1) 720-2224
Email: Irene.Ralli@mail.doc.gov

Jennifer Andberg
Tel: (202) 482-1360
Email: Jandberg@doc.gov

Tu-Trang Phan or Eric Fredell
Tel: (202) 482-0480 or (202) 289-7442
Email: Tu-Trang_Phan@ita.doc.gov or
Efredell@siia.net

Michael Thompson
Tel: (202) 482-0671
Email: Michael_Thompson@ita.doc.gov

Stephen Harper
Tel: (202) 482-2991
Email: Steven_Harper@ita.doc.gov

Amanda Ayvaz
Tel: (202) 482-0338
Email: Amanda_Ayvaz@ita.doc.gov

Mara Yachnin
Tel: (202) 482-6238
Email: Mara_Yachnin@ita.doc.gov

Chris Ahn
Tel: (82 2) 397-4186
Email: Chris.Ahn@mail.doc.gov

Pamela Kirkland
Tel: (202) 482-3587
Email: Pamela_Kirkland@ita.doc.gov
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JULY 6 – 15, 2002
ROME AND MILAN, ITALY AND 
BARCELONA AND MADRID, SPAIN 

Assistant Secretary of Commerce and Director General (AS/DG)
of the U.S. and Foreign Commercial Service Maria Cino will lead
a senior-level business development trade mission focusing on
women or minority-owned and/or – managed businesses to
Rome and Milan, Italy, and Barcelona and Madrid, Spain. This
Business Development Mission is being organized to coincide
with the Global Summit of Women, to be held on July 11 to 13,
in Barcelona, Spain. The Global Summit of Women will bring
together many high-level female private and public sector partic-
ipants from around the world. While the trade mission and 
summit focus on women or minority-owned and/or managed
companies, participation in the mission is not limited to such
businesses and all interested U.S. companies are encouraged to
apply to this four-city two country trade mission.

The overall focus of the trip will be commercial opportunities for
U.S. companies, including joint ventures and export opportuni-
ties, in the thriving markets of Spain and Italy. In Rome, Milan,
Barcelona and Madrid, the participants will have one day of one-
on-one business meetings with potential buyers/partners. The
Barcelona portion of the trip will also include participation in
The Global Summit of Women.

Contact:
Ms. Selina Marquez
Tel: (202) 482-4799
Email: Selina.Marquez@mail.doc.gov

SEPTEMBER 15 – 24, 2002
BEIJING, CHENGDU, HONG KONG

The Commerce Department is organizing a trade mission express-
ly to help U.S. medical device companies make the contacts they
need to establish or expand a strategic presence in this increasing-
ly important medical market.  Hospitals in China enjoy a high
degree of purchasing power and discretion. They are keen to buy
high quality and technologically advanced products from U.S.
manufacturers. The United States already exports over $500 mil-
lion worth of medical devices a year to China and Hong Kong.

■ China’s growing middle-class is seeking high-quality medical
care provided by imported equipment. 

■ U.S. medical-device exports to China are expanding 12 per-
cent annually. 

■ China offers both short-term sales prospects and long-term
growth potential, making it an essential market for all U.S.
medical-device exporters. 

BUSINESS DEVELOPMENT MISSION TO
ITALY AND SPAIN

HIGHLIGHTED EVENTS

MEDICAL DEVICE TRADE MISSION

continued on page 27.
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September 3 - 6 GlobTronics Singapore
GlobTronics is Asia’s premier event integrating six specialized electronics exhibitions. The event covers
the full spectrum of products and services in microelectronics systems integration and components. The
Commerce Department is sponsering an American Products Literature Center and will display participat-
ing company catalogs, sales brochures and other graphic sales aids. 

September 3 - 6 La Cumbre Las Vegas, Nevada
La Cumbre is the premier travel industry conference for the sales and marketing of travel to the United
States from Latin America and the Caribbean. The event, now in its 13th year, features a structured,
computer-matched marketplace enabling buyers and suppliers to meet during scheduled appointments.

September 4 - 7 Asia Food Expo 2002 Manila, Philippines
Asiafood Expo 2002 is the largest trade show for the food industry in the Philippines. Over 600 local
and foreign exhibitors participated in the 2000 show, which attracted over 18,000 visitors.

September 10 - 13 Gartex 2002 New Delhi, India
Gartex 2002 is the 12th International Garmet Machinery, Textiles, Accessories and Textile Machinery
Exhibition. This exhibition will feature the state of the art machinery and technology for the textile
industry. It is estimated that the apparel/textile industry will grow at a steady pace over the next decade
with ever increasing demand for quality products.  

September 18 - 20 Global Franchising 2002 Suntec City, Singapore
The fourth annual Global Franchising Expo 2002 will be held in the International Convention and
Exhibition Center in Suntec City, Singapore. This year’s themes for franchising opportunities include:
retail trade, food service and service industries.

September 24 - 28 SMM Shipbuilding, Machinery & Marine Technology International  Hamburg, Germany
SMM is the world's largest exposition for the international shipping and shipbuilding industry.
SMM2002 will attract 35,000 buyers from more than 60 nations. More than 1,200 exhibitors repre-
senting shipyards from over 45 countries will be participating.

September 26 - 29 Aquatech 2002 Amsterdam, Netherlands
Aquatech is one of the largest and most important events in the water sector – and draws not only
Europeans but a worlwide audience. American Products Liteature Center offers smaller companies new to
Europe a very cost-effective market introduction – and contact with potential representatives.

September 30 - Golf Europe Munich, Germany
October 2 Golf Europe is a specialized show for golf course operators. Germany itself is the fastest growing and fith

largest foreign market for U.S. Golf equipment. The focus of the show is on golf equipment, accessories,
apparel and other golf related products.

September 30 - Electrical Power Mission Hanoi and Ho Chi Minh City, Bangkok, Vietnam and Thailand
October 4 The Deputy Assistant Secretary for Basic Industries will lead an electric power trade mission to Vietnam

and Thailand to promote U.S. electric power company participation in these markets. The mission will
include representatives from the U.S. electric power companies and equipment manufacturers interested
in entering or expanding their presence in Southeast Asia. 

October 7 - 12 The Bucharest International Trade Fair Bucharest, Romania
The Bucharest International Trade Fair is the leading commercial event in Romania and one of the most
prominent trade fairs in Eastern Europe. It is a general technical fair, with a strong emphasis on industrial
equipment and industrial consumer goods. 

November 20 - 22 Metal Mechanica 2002 Mexico City, Mexico
This is the fourth international exhibition and conference for precision metal forming, steel construction,
manufacturing, transportation, welding, electro-mechanical technologies and related arts and sciences.
This event attracts more than 200 exhibitors and 4,500 professional trade visitors.

December 2 - 7 ITU Telecom Asia 2002 Hong Kong, China
This fair will be the largest and most successful regional Telecom event ever, attracting world and region-
al leaders from key segments of the telecommunications industries and from Information technology
fields, as well as key government officials from accross the region. More than 30,000 buyers and
20,000 exhibitors will be present.
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Marlene Ruffin
Tel: (202) 482-0570
Email: Marlene_Ruffin@ita.doc.gov

La Cumbre, Inc.
Tel: (904) 285-3333
Web: www.lacumbre.com

Cleo Alday
Tel: (632) 888-6619
Email: Cleo.Alday@mail.doc.gov

Elizabeth Ausberry
Tel: (202) 482-4908
Email: Elizabeth.Ausberry@mail.doc.gov

Sharon Slender
Tel: (201) 652-7070
Email: Sharon@kallmanic.com  
Web: www.kallman.com

William Corfitzen
Tel: (202) 482-0584
Email: William.Corfitzen@mail.doc.gov

Anne Marie Novak
Tel: (202) 482-8178
Email: AnneMarie_Novak@ita.doc.gov

Amanda Ayvaz
Tel: (202) 482-0338
Email: Amanda_Ayvaz@ita.doc.gov

Andrew Collier
Tel: (202) 482-0680
Email: Andy_Collier@ita.doc.gov

William Corfitzen
Tel: (202) 482-0584
Email: William.Corfitzen@mail.doc.gov

William Corfitzen
Tel: (202) 482-0584
Email: William.Corfitzen@mail.doc.gov

William Corfitzen
Tel: (202) 482-0584
Email: William.Corfitzen@mail.doc.gov

Doing business in China — registering products, understanding
local procurement policies, protecting intellectual property
rights, and observing rules governing business activity by foreign
firms — remains tricky. Participation in this trade mission will
aid you in developing the good connections that are a prerequi-
site for business success in China. 

Contact: 
Ms. Lisa Huot
Tel: (202) 482-0975
Fax: (202) 482-2796
Email: Lisa_Huot@ita.doc.gov

OCTOBER 14 – 18, 2002
DURBIN AND JOHANNESBURG, 
SOUTH AFRICA

The Office of Aerospace is organizing a trade mission to South
Africa.  The purpose of the mission is to create a forum for U.S.
companies to explore the many trade and investment opportuni-
ties resulting from plans for significant regional airport modern-
ization and enhanced aircraft maintenance operations throughout
South Africa.  Airports to be visited include:

■ Johannesburg International Airport (Gauteng)

■ Grand Central Airport (Gauteng)

■ Wonderboom (Gauteng)

■ Lanceria Airport (Gauteng)

■ Vereeniging Airport (Gauteng)

■ La Mercy-King Shaka Airport (KZN)

■ Pietermaritzburg-Oribi Airport Project (KZN)

The Commerce Department will arrange for mission members to
participate in meetings with high-level civil aviation decision
makers from South Africa’s public and private sectors.  Local U.S.
business representatives and embassy officials will brief mission
delegates on these business opportunities.

Recent structural changes in the South African economy have
encouraged the participation of private companies in activities tra-
ditionally pursued by the state.  These changes bring extensive trade
opportunities for foreign businesses in South Africa’s aerospace 
sector, a sector specifically targeted for growth by the South African
Government.  Also, South African companies are being encouraged
by their government to partner with international firms. 

Contact: 
Ms. Karen Dubin
Tel: (202) 482-3786
Email: Karen_Dubin@ita.doc.gov

AEROSPACE BUSINESS DEVELOPMENT
MISSION
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A full listing of upcoming trade events 
is available via http://export.gov.
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